Category 7: Best Marketing Campaign
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Awards Entry Application
Payment Details

Please note that entries are US $299 + 14% VAT per entry.  Payment must be made before your entry will be submitted to the judges.

I would like to pay by credit card, please call our customer service team on Tel: +44(0)20 7017 5506 once you submit this form to supply your credit card details
I would like to pay by bank transfer, please send me an invoice



	Name of Person Completing the Form


	

	Awards Entry Liaison (if different)


	

	Company Address


	

	Email


	

	Telephone


	

	Company you are nominating


	

	Product/service you are nominating (for marketing and PR purposes)
	

	Company PR contact (inc name and email address)
	



Executive for Interview

If shortlisted, a senior executive of your company will be contacted for interview by the Editor of telecoms.com. Interviews will be carried out by phone or email. Responses from this interview will be used in a feature preview of the show focusing on your category and quoting the nominated companies, whilst the Winner’s full interview will be released as part of the Winners’ Press Pack to encourage coverage of your win.

	Executive to be interviewed


	

	Position


	

	Company


	

	Email Address


	

	Telephone


	

	Company PR contact (inc name and email address)
	


Best Marketing Campaign - Entry Questions
Please note ALL the following questions should be completed taking into account the maximum word limitations on each question.

Category: Best Marketing Campaign

Recognizes an inspiring and effective marketing campaign (can include new brand launch), advertising campaign, or innovative distribution strategy, launched by an operator/ service provider in Africa since November 2010.

1. Describe the objectives of the African marketing campaign (if a branding campaign, describe the brand and what it stands for). (400 words)


2. Why is it innovative in terms of message supports and campaign initiatives? (400 words)


3. What have the results been: show how you measured the initiative’s impact and the results on customers, revenue, image etc. in Africa? (400 words)

CHECKLIST – to ensure you have done everything correctly please quickly check this list before sending your submissions
DO fill out this form ensuring you include all details so that we have the correct information about your submission

DO NOT go over the word limit otherwise your entry will not be accepted

DO include any pictures of your products within this form but DO NOT send pictures, presentations, e-brochures or any files separately to this form as they will not be considered (or sent) to the judges

DO return this form in WORD format and DO NOT convert this form into a pdf or protected document

DO send this form via email to AwardsITM@informa.com once you have completed it
DO remember to send your LOGO in jpeg and eps (or other high resolution print formatted) along with your entry submission

DO ensure your payment is made promptly as only paid entries will be sent to the judges – to check you payment status please contact our customer service team on AwardsITM@informa.com or Tel: +44(0)20 7017 5506
Should you have any queries about the entry process please contact Melissa Willock on, Melissa.willock@Informa.com tel: +44 (0)20 7017 5873
Please return your completed form to AwardsITM@informa.com

